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FOUNDATION, FILM OFFICE 
AMONGST NEW ENDEAVORS
Amid struggles with state funding, Visit Champaign County shifted toward a sustainable, 
local-based funding model. The Visit Champaign County Foundation was launched 
in November with a mission of supporting the bureau’s efforts to recruit and retain 
countywide events and activities, which drive economic growth and improve quality of 
life.

The Foundation enhances opportunities to compete for major events like the IHSA State 
Basketball Tournament and the Hot Rod Power Tour, along with supporting community 
initiatives such as an Innovation Museum or a public art walking/driving tour.

The Visit Champaign County Foundation is a 501(c)3 organization that will raise funds 
through corporate and individual donors. These funds will be used to provide the hefty 
bid fees often attached to major events and support new initiatives. 

For example, the Hot Rod Power Tour, which took place in June 2015 at Parkland 
College, required a significant bid fee. Over 3,700 registered participants took part 
in the well-attended event and helped generate $1.5 million in economic impact for 
Champaign County.

An important initiative is the newly launched Champaign County Film Office, 
spearheaded by Visit Champaign County. Shatterglass Films approached the 
organization about the idea following the production of Consumed, filmed entirely in 
Champaign County.

“From Ebertfest to Pens to Lens, Champaign County has proven time and time again that 
it is a unique film community with great potential for growth,” explains Brett Hays, owner 
of Shatterglass Films. “The natural next step in this growth is having a film office that acts 
as the official liaison between the film industry and the community. Making films requires 
an incredible amount of resources, so it’s very exciting to have a film office that will be 
actively promoting the amazing venues, locations, and wide variety of service providers 
that our community has to offer. There is so much that Champaign County has to offer for 
film and I’m excited that we will now have an advocate for not only our film community, 
but also our local economy.”

A new unified permitting process will ease the process for production companies and host 
communities. Terri Reifsteck, who has spearheaded the efforts to launch the Film Office, 
explains that the goal is to make Champaign County an attractive place to shoot, not only 
because of its diverse landscape and affordability, but also to make the process simple and protect everyone involved.

TV & film production brings in over $300 million annually to the state’s economy. The Champaign County Film Office looks to grow 
the impact locally by not only getting crews to spend dollars on public services, accommodations, catering, etc., but also by creating 
jobs. In collaboration with Shatterglass Films, the Film Office will market heavily to make location scouts and production companies 
aware of the various backdrops Champaign County provides. 
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The second quarter of each fiscal year is 
my favorite, not only by making good 
progress on our strategic outcomes, but 
because I absolutely love fall weather, 
followed by the holiday season!  
Synergy flows through fall and holiday 
gatherings and people tend to be more 

forgiving and grateful for connections all 
around them. 

Synergy is defined as “the interaction or 
cooperation of two or more organizations, substances, or 
other agents to produce a combined effect greater than the 
sum of their separate effects.” 

Destination management is correlated to strategies for 
creating and promoting values in a destination. We bring 
people together for synergistic outcomes targeted to specific 
market segments and providing services for those segments.  
If environmental, cultural and economic impacts of tourism 
destinations are managed with the right balance, many 
benefits can be realized both for local communities and 
visitors who choose to experience these destinations.

So let’s build synergy and send people home with memories.

Back to the holiday gatherings, I thoroughly enjoyed 
celebrating with our Board and team at Blind Pig Brewery 
(catering by Black Dog), Champaign Center Partnership, CU 
Hotel Lodging Association, Public Art League, Black Chamber 
of Commerce, Hickory Point Bank, and the annual gathering 

at the UI President’s home.  
And celebrating with Marty 
Hickman (pictured on the right) 
on his retirement from the Illinois 
High School Association—he 
did a great job leading that 
organization!

Our team enjoyed a backstage 
tour of the newly renovated State Farm Center, then watching 
some Illini basketball games, of course, and preparing for 
the upcoming IHSA State Wrestling Championships.  Our 
community welcomed new Airport Director Gene Cossey, and 
Hans Grotelueschen presented an exciting development project 
for downtown Champaign, including a hotel & conference 
center, retail, housing, and a museum.  

Synergy. If we choose to work collaboratively to transform 
our attractions, activities and services into memorable travel 
experiences, our community will grow stronger through 
business growth and improved quality of life. 

In addition to our tourism partners, we extend our thanks to 
the hospitality industry job force and other stakeholders who 
support VCC efforts and we look forward to your continued 
involvement.  It takes a unified community effort to drive 
economic development through tourism.  We are making good 
progress!  

Jayne DeLuceN
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VISITOR INQUIRIES

We collect data on how many information requests we receive via our various 
methods of communication: web, mail, email, phone and Welcome Center 
walk-ins.

*TICs (Illinois Interstates, Market Place Mall, Willard Airport, Illinois Terminal) 
are off-site locations where we distribute Visitors Guides. Additionally, Visit 
Champaign County weekly supplies local businesses with guides. This number 
reflects the combined amount of Visitors Guides distributed.

1st QTR 2nd QTR
Web, Mail, Email 121 74

Phone 344 265
Welcome Center 259 81
TICs & Local Bus.* 23,970 10,583
Grand Total 24,694 11,003

CUDO PRO 
SHOW
Visit Champaign County 
was well represented at 
the annual Champaign 
Urbana Design Organization 
(CUDO) Pro Show held 
at Indi Go Gallery from 
November 13–24. Terri 
submitted Visit Champaign 
County materials, the new 
website and Amanda Baker’s 

video under a branding campaign. David Michael 
Moore, who facilitated last year’s strategic planning 
session also submitted the notes created during the 
session that currently adorn the conference room at Visit 
Champaign County.

40 NORTH UPDATE
40 North’s 11th Annual ACE Awards were held October 9 at the new City Center at Fat 
City. The new location brought along a renewed excitement for the event with one of the 
largest crowds to date. Over 110 nominations were received for consideration, with awards 
being received by Carolyn Baxley, Advocate; Nina Paley, Artist; Brenda Koenig, Volunteer; 
Weiskamp Screen Printing, Business; Rusty Clevenger, Teacher; Xuxa Rodriguez, Student; and 
Harry Breen as the Lifetime ACE Award winner. 
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HOTEL/MOTEL INFORMATION
1st QTR 2nd QTR

Occupancy Rate 66.3% 59.7%

Average Daily Rate $76.48 $87.78

This data is collected and reported by STR®.

SALES NUMBERS
1st QTR 2nd QTR

Meetings, Conventions, Sports BOOKED 6 9
Meetings, Conventions, Sports LEADS 11 17

Inbound Motorcoach & Other Leisure Groups BOOKED 12 4
Total Sales Contacts (Sports, Meetings & Leisure) 621 235
Events, Groups & Leisure Serviced 62 8
Trade Shows/Meetings Attended 3 3

Important note: These sales numbers reflect business generated by Visit 
Champaign County and are not representative of the entire Champaign 
County community.

PUBLIC ART TOUR 
On October 12, the Rockford Area Convention & 
Visitors Bureau, as well as representatives from their 
Park District and Arts Council, visited Champaign 
County to learn more about our community’s public 
art efforts. As Rockford looks to grow their public art 

presence, they looked to Champaign County as 
a model to follow. The delegation was joined 

by David Wilcoxen and Eric Robeson, Public 
Art League; Kelly White, 40 North; TJ 
Blakeman, City of Champaign; Brandon 
Boys, City of Urbana; Joe DeLuce, 
Champaign Park District; Tim Bartlett, 
Urbana Park District; Jayne and Terri as 
they discussed the process for securing and 

displaying public art throughout the city and 
in area parks.  The tour provided excellent 

dialogue between the various organizations 
and allowed Champaign County’s art scene the 

opportunity to shine. 

ICCVB FALL MEETING
The Visit Champaign County staff headed to the Quad Cities for the 
fall ICCVB Meetings. While the numbers were down due to the budget 
stalemate, those in attendance had helpful and informative conversations 
on how to continue to market and sell our individual destinations as well 
as Illinois as a whole. The two-day meeting also brought in social media 
expert, Dave Serino, to provide easy and affordable tips for remaining 
top of mind to all markets. Illinois Office of Tourism Director, Cory Jobe, 
also addressed the state’s upcoming marketing efforts and discussed the 
state’s efforts to restore funding for travel and tourism.

U OF I ALL EMPLOYEE EXPO
Every October the University of Illinois hosts the 
incredibly popular All Employee Information Expo. 
This expo, held October 20, gives all civil service 
employees an hour to attend, so high-volume 
attendance is forecasted annually. This year 
was no different! Over 70 vendors were on 
hand as a recorded 819 employees walked 
through, with Visit Champaign County being 
a popular table to visit. We distributed 
over 250 Visitors Guides, numerous items 
marketing Fly CU, and high volumes of 
additional information brochures. In addition 
over 30 e-newsletter subscriptions were 
procured. 

ILLINOIS BIKE 
SUMMIT

Ride Illinois, formerly 
the League of Illinois 
Bicyclists, held their 
annual Bike Summit 
October 28 at the I 
Hotel & Conference 
Center. Terri and 
Leah attended several  

sessions pertaining to 
marketing and growing 

biking in the community 
as well as a session specific 

to bicycle tourism. The following 
afternoon, Terri attended a half-day 

seminar in St. Joseph on the Kickapoo Rail Trail. 
Leaders from the communities located along the 
new trail, as well as business owners, met to 
discuss the economic benefits of the trail as well 
as how to best market the new trail to residents 
and visitors. The seminar provided an excellent 
discussion on the assets along the trail while 
also evaluating improvements to enhance the 
experience for trail users.

Here, There & Everywhere
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HOLIDAY PARTIES GALORE
The Visit Champaign County Board and staff ventured to Blind Pig 
Brewery’s newest space to enjoy some holiday cheer. With food 
from the new Black Dog Smoke & Ale House and local brews from 
Blind Pig, the team enjoyed a fantastic holiday party on the first 
snowfall of the season! Our team also attended a variety of holiday 
events including the Champaign Center Partnership Ugly Sweater 
Contest where Cody took home the top prize and the Champaign 
Urbana Hotel Lodging Association (CUHLA) holiday party at the 
Blind Pig Company.

READER RESPONSE FROM 
ADVERTISING

1st QTR 2nd QTR
4,208 739

Visit Champaign County advertises to thousands of Illinois 
residents with lead generation campaigns that results in 
thousands of direct requests for information on Champaign 
County.

STORY COVERAGE

1st QTR 2nd QTR
Placements 47 46

MEDIA CONTACTS

1st QTR 2nd QTR
Releases Sent 2 3

USHERING IN THE NEW
The University of Illinois Willard Airport Advisory Board held a 
press conference and event at the airport on December 16 to 
welcome new airport director, Gene Cossey. Also, the Champaign 
County Association of REALTORS® presented a $5,000 check to 
the Champaign County Economic Development Corporation to 
fund an economic impact study for the airport, in conjunction with 
the University of Illinois. At the conclusion of the event, a tour was 
held to showcase the new American Airlines check-in as well as 
the terminal updates underway. 

CU ADVENTURES IN TIME AND SPACE
C-U Adventures in Time and Space invited Visit Champaign 
County to test their teamwork capabilities, strategy, and detective 
capabilities. This unique offering in Downtown Urbana brings 60 
minutes of clues, puzzles, and mystery to groups of 2-8 players 
that are perfect for staff team-building exercises. We participated 
in the “Office Hours” mystery, which unravels the mysterious 
disappearance of a university professor. Needless to say we all 
ended up really getting into it and are incredibly excited for their 
“Cabin in the Woods” themed mystery to launch!

SHOP LOCAL
Visit Champaign County shared the 
advantages of shopping locally-owned 
retailers. Segments with ciLiving 
and Current on WCIA highlighted 
the economic benefits as well 
as provided the audience with 
several holiday shopping ideas, 
ranging from games at Dr. G’s 
Brainworks to locally-manufactured 
coffee holders from Neutral Cycle. 
In addition, Cody produced several 
blogs highlighting the gift of experience 
with venues such as Krannert Center for 
the Performing Arts, The Virginia Theatre and 
Canopy Club as well as showcasing boutique offerings throughout 
the area.

“Thanks for all of the info Terri. I really enjoy it. I  
wish that where I live that our organizations made 
such efforts to serve businesses! GOOD JOB! 
—Ayn Owens, Dr. G’s Brainworks
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NICHE MARKET 
NEWSLETTERS
As the new sales team looks to maintain 
regular communication with planners, 
Leah, Terri and Ryan developed quarterly 
and monthly newsletters for the meetings, 
tour and sports markets. The newsletters 
will go to those contacts that have opted 
in and include featured attractions, 
itineraries, meeting spaces, sports 
facilities, upcoming major events and 
relevant industry news. The newsletters 
provide an additional contact point that 
aids in keeping Champaign County top 
of mind.

NEW TOUR 
ITINERARIES
As preparations are underway for 
upcoming group tour tradeshows, Leah 
developed numerous new tour itineraries 
focusing on Champaign County’s many 
offerings. New tours include Backstage 
Pass, Cultivating Culture, Taste of 
Champaign County, The Grand Slam 
Sportscation and Vibrant Visionaries. 
They showcase attractions like Prairie 
Fruits Farm, Allerton Park & Retreat 
Center, The Virginia Theatre, Buzards 
Organ Shop, the Sousa Archives and 
Center for American Music, Memorial 
Stadium, Foot Golf at Lake of the Woods, 
JT Walkers and many more. We look 
to bring in many new groups as well 
as returning visitors with these fun new 
itineraries!

SALES & MARKETING EFFORTS

ORANGE & BLUE TAILGATE
With the ISAE Summer Session coming 
in July 2016, Visit Champaign County 
and partner hotels are gearing up for 
an unforgettable event. Leah and Ryan 
paired up with Catie Haussmann from 
Hilton Garden Inn to promote the event to 
ISAE delegates during an “Orange and 
Blue Tailgate” at the Springfield Capital 
Convention Center a week prior to a 
Fighting Illini basketball game on November 
4. Alongside Champaign’s favorite 
personality, Dee Brown, the community was 
well represented, getting many amped up 
for Summer Session and Illinois Basketball.

AGRITOURS ILLINOIS 
FAM TOUR 
Leah and Ryan hosted Alain Mullauer from 
Switzerland from October 20–21 as part 
of a familiarization (FAM) tour for AgriTours 
Illinois. Alain reached out on the program 
after seeing the full-page ad placed in the 
IPW Daily from 2015’s tradeshow. The tour 
showcased Wood Family Feed Lot, Bane 
Family Meats, Warfel Farms, the University 
of Illinois College of ACES, as well as our 
local eateries, Big Grove Tavern, V. Picasso 
and The Bread Company. Alain then 
headed to Quad Cities for a tour of their 
AgriTours Illinois offerings. The FAM tour left 
Alain excited about bringing groups from 
Europe to Champaign County and the Quad 
Cities for future agricultural tours. 

FOCUS ON GROUP TOURS IN CHAMPAIGN

COUNTY

Discover Something Outside of Ordinary  |  December 2015

FEATURED ATTRACTION

The Virginia Theatre

Since1921, The Virginia Theatre has been a

landmark in Downtown Champaign. For 75 years,

the 1463-seattheatre has offered entertainment

as a vaudeville house, legitimate theatre,and

movie house. Enjoy a quiet dinner in one of

private dining areas anddiscover the history of

this Downtown Champaign staple. After dinner

you willstep back in time as you recall the glory

years of Hollywood. Travel back to1941 and see

Bogart in The Maltese Falcon, or perhaps it will

be 1941 withClark Gable in this classic, Mutiny on

the Bounty. Regardless, this is anexperience that

FEATURED ITINERARY

Taste of Champaign County

With over 40 locally owned restaurants in

Downtown Champaign alone, Champaign

County has truly evolved into a culinary

destination. Our local chefs have capitalized on

the delicious ingredients grown right here in our

backyard, ensuring that dishes are fresh and

made to order. This tour gives groups an

opportunity to get hands-on with the cuisine that

makes our community so delicious. Get nostalgic

with your favorite vintage soda at Homer Soda

Company; learn the origin of our local coffee

and see how its roasted at Columbia Street

will be loved by those of all ages. 

LEARN MORE

Roastery; get hands-on with baking at the Pekara

Bakehouse and enjoy a cheese tasting right on

the farm where it's produced. This one-day tour

is designed to delight those of all ages!

BOOK NOW

TRAVEL TIPS & TRENDS

Tradeshow Prep: The Do's and Don’ts Before YouHit the Marketplace

Tradeshow season is thebusiest time of the year for buyers and sellers alike, and with the

performanceon the marketplace floor being crucial to the business, it’s important to knowjust how to

prepare. With that, we’ve created a short list highlighting the topthree things you need to keep in mind

for a winning tradeshow experience.

Research, Research, Research—With all of the profile sheets available to us upon registration, it’s

simple to get the background on all of your appointments.Take the time to read through their history,

look at their website, and see howyou can connect. 

Put a Face with a Name—Once your appointments are set, take the time to Google thenames of those

who you will be meeting with. Often times you can come acrosstheir picture, which gives you a better

idea of who it is that you will besitting down with. Take their picture, paste it on their profile sheet,

andprint them off to keep in a binder that you can carry around to yourappointments. With so many

networking events thrown into tradeshows, this willbe a great to connect with important clients off of the

marketplace floor. 

Make it Memorable—Create a lasting impression on your appointments by givingthem something

tangible. Whether it’s a pen or a coaster, the act of giving issomething they can always remember you

by. 

Find Visit Champaign County at the ABA Marketplace, January 9–12, 2016. See you in Louisville! 

INDUSTRY NEWS YOU CAN USE

Taking Travel in Hand—How Travelers Use Mobile Before andDuring a Trip

The majority of destinations are now seeingmore web traffic from smartphone and tablet mobile devices

than desktops. Today,information, reviews, recommendations, mapping and social networks

areincreasingly at one’s fingertips through an ever-present mobile device, butwith the speed of this

monumental shift, the travel industry, like manyindustries, is struggling to keep pace and fully realize the

potential of thischannel. Looking at the glass as half-full, travel marketers today have theopportunity to

enhance mobile experiences—makingthem more friendly, more useful, more personal and seamless—

to ultimatelyconvert traveling mobile users into mobile customers. This report will allow destination

marketers tounderstand the behaviors of individuals with near-term travel intent as theyprepare for their

trip. VIEW REPORT

OUTSIDE OF ORDINARY—Group Travel in Champaign County

Taste of Champaign County
With over 40 locally-owned restaurants in Downtown Champaign alone, Champaign 
County has truly evolved into a culinary destination. Our local chefs have capitalized 
on the delicious ingredients grown in our backyard, ensuring that dishes are fresh 
and made to order. This tour gives groups an opportunity to get hands-on with the 
cuisine that makes our community so delicious. Get nostalgic with your favorite 
vintage soda at Homer Soda Company; learn the origin of our local coffee and see 
how its roasted at Columbia Street Roastery, get hands-on with baking at the Pekara 
Bakehouse and enjoy a cheese tasting right on the farm its produced. This one-day 
tour is one for the books and is designed to delight those of all ages!

Sip your way through the Homer Soda Company
Head to the small town of Homer, population of 1,000, where you’ll 
find the Homer Soda Company. Founded over 10 years ago, this 
popular soda distributor and shop will take you back to your days of old 
where heaven was found in a cold bottle on a summer day. The small 
shop with a deli sells over 250 bottles of soda from ginger root beer to 
huckleberry soda. Get nostalgic as you sample a variety of sodas and 
discover something new...or something old!

Treat your taste buds at Columbia Street Roastery
Columbia Street Roastery is proud to be a self-contained coffee 
operation. Any product bearing its name is roasted and packaged at 
their local plant on Columbia Street in Downtown Champaign. They offer 
19 different varietals from 16 different countries. Owner Mark Herriott will take you on a virtual tour of the bean, from 
harvesting to brewing as you sample their most popular brews.

Get your hands dirty at the Pekara 
Bakehouse
Get a behind the scenes look at what goes into the 
delicious bread and pastries that makes Pekara so well-
known in the Midwest.

Farm-to Table Lunch at Big Grove Tavern
Get a taste of Champaign County farms at Big Grove 
Tavern, downtown Champaign’s first farm-to-table 
restaurant. With a separate space available for groups, 
this vibrant eatery offers an intimate and delicious dining 
experience.

HOTEL PARTNER PROGRAM
The Hotel Partner Program was developed as part of Visit Champaign County’s 
sustainable funding model. The new program replaces hotel rebates that 
have been in place for major events such as the Illinois Marathon and the 
Bloomington Gold Corvette Show.  Leah has been meeting with each hotel 
individually to discuss partner benefits— receiving leads, access to IDSS, priority 
placement in the Visitors Guide, etc. Thirteen partners have been secured with 
additional properties expected to join in the third quarter. This program will help 
ensure the sales staff is able to attend industry tradeshows and sales blitzes, 
bringing new business to Champaign County hotels.

HOTEL PARTNER 
PROGRAM 2016

creating jobs | fostering economic growth | improving community health
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VISITCHAMPAIGNCOUNTY.ORG   WEB STATISTICS & FIGURES

WEBSITE REPORT
23,178 Visits*
10,684 Visits from Mobile Device
55,427 Page Views
77.18% New Visits
02:34 Avg. Length of Visit 

TOP VISITED PAGES
Calendar of Events
Accommodations
Food & Drink
Christmas Openings in Champaign County
Shopping
Parade of Lights Event Page

VISIT CHAMPAIGN 
COUNTY PARTNERS
2015–2016
FOUNDING PARTNERS
City of Champaign

PLATINUM PARTNERS
University of Illinois

GOLD PARTNERS
Busey
Champaign County
City of Urbana
Village of Savoy

SILVER PARTNERS
Allerton Park & Retreat Center  
Illinois American Water  |  The News-Gazette
Parkland College | Village of Rantoul

BRONZE PARTNERS
Carle | McDonald’s | Robeson Family Benefit Fund
Village of Mahomet  |  Village of St. Joseph
University of Illinois Employees Credit Union
Urbana Park District

For information on our Tourism Industry Partner Program 
and how you can support our mission visit: 
www.visitchampaigncounty.org/partners

OUR MISSION 
Visit Champaign County is the official tourism destination 
marketing and management organization for Champaign County. 
Our mission is to market Champaign County and a diverse set of 
events, in collaboration with community stakeholders, to attract 
and serve visitors, and to positively impact the local economy and 
quality of life. 

BOARD OF DIRECTORS 
Rachel Coventry, Chair, Curtis Orchard
Mike DeLorenzo, Vice Chair, University of Illinois
Rob Kowalski, Treasurer, City of Champaign
Jayne DeLuce, Secretary (ex-officio), Visit Champaign County
Marci Dodds, City of Champaign
Richard Helton, Village of Savoy
Jesse Hines, Homewood Suites
Shayla Maatuka, Dodd & Maatuka
Max Mitchell, Champaign County Board
Anne Murray, Pear Tree Estate
Tracey Pettigrew, CU Mass Transit District
Jody Quiram, Gordyville USA
Dennis Robertson, Market Place Shopping Center
Bryan Snodgrass, Busey
Rich Thomas, Village of Rantoul, Retired
Dan Waldinger, Village of Mahomet
Sarah Zehr, University of Illinois

VISIT CHAMPAIGN COUNTY STAFF 
217.351.4133 | 108 S. Neil St., Champaign, IL 61820

Jayne DeLuce, President & CEO
Terri Reifsteck, Vice President of Marketing 
Leah Longueville, Director of Sales
Ryan Reid, Sales Manager
Cody Dees, Visitor Services Manager
Angie Poe, Office Manager
Leslie Lundy, Finance Manager

*A noticeable drop in visits and page 
views as a result of a 50% reduction 
in search engine marketing. However, 
average length of visit has gone up by 
over 30 seconds, meaning visitors are 
more engaged on the website.

Spikes are for Thanksgiving & 
Christmas Openings Blogs


