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Recruiting international travelers to the greater Champaign 
County area has long been a goal. Programs such as AgriTours 
Illinois and Illinois Countryside Journeys, plus partnerships 
with fellow Illinois DMOs, created the foundation for bringing 
international professional and leisure groups to the area. 

While these groups come from all over the world to learn and 
experience our agriculture, our international focus is continuing 
to evolve to showcase our leading technology, arts and culture, 
local food, and educational opportunities. While promoting our 
offerings to visitors throughout Europe, South America and 
beyond are valuable, it is the growing Chinese market that 
offers tremendous potential for this area. 

China is the 
world’s leading 
outbound 
travel market 
according to 
Brand USA, 
with 200 million 
outbound 
travelers 
estimated by 

2020. Chinese travelers spend $6,000–7,200 per person per 
trip to the United States, making them the highest spending 
visitor group to the U.S. 

With Chicago as one of the U.S. Gateway Cities to China, 
Illinois and Visit Champaign County are actively seeking ways 
to promote our state and region to this highly sought-after 
market. The Illinois Office of Tourism announced their plans to 
open offices in Shanghai, Chengdu and Guangzhou. In Illinois, 
Chinese visitors spend an average of $175.1 million, generating 
approximately $13.1 million in state and local tax revenue*.

We recognize our strong position in the China market, 
established by the University of Illinois. There are 5,845 Chinese 
students enrolled and an additional 893 Chinese faculty and 
staff, an impressive number that doesn’t encapsulate additional 
family members in this area. Additionally, programs such as 

Global Education and Training out of the office for International 
Affairs and Global Strategies brings delegations of senior 
managers, officials and executives from Chinese businesses for 
educational programs, business visits and seminars. 

In order to understand the current efforts of the University, and 
how we can assist in those efforts, we held a roundtable with 
the Chancellor’s Office, the Alumni Association, International 
Student Scholars & Services, Global Education and Training, 
Intensive English Institute, and the Department of Recreation, 
Sport & Tourism. This discussion was a starting point on 
working together to attract visitors and also enhance their time 
in the greater Champaign County area to create an Outside of 
Ordinary visit while maximizing economic impact.

Beyond these efforts, Visit Champaign County continues to 
promote our destination to Chinese travelers through a variety 
of channels. Caitlyn attended Active America China, our third 
time attending, to tell our story to 24 tour operators focusing 
on educational and agricultural tours. A new partnership with 
Great Lakes USA leverages relationships in China to increase 
awareness of our 
destinations offerings. 
Finally, a new WeChat 
account was established 
to help showcase the area 
on this immense social 
platform. Discussions are 
underway to work with 
local Chinese influencers 
to share their experiences 
through the platform, 
reaching thousands of 
potential visitors. 

As this market continues to grow, we will be continuing to 
evaluate our efforts and look to partner with area businesses, 
the University of Illinois, and local residents to ensure we are 
prepared to offer a great experience for the Chinese traveler. 

*Illinois Office of Tourism
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Looking back on the third 
quarter, the phrase that 
comes to mind is collaborative 

partnership, where a group pools 
their assets and resources, in 

order to promote broader goals and 
outcomes for the entire group’s benefit.

We are fortunate to already work with many great area 
organizations and businesses, which one stands out in 
hosting the Champaign County Area Restaurant Week, a 
huge success in only its second year!  (See related article.)

Another great example is working with Champaign Center 
Partnership on district tear-off maps and kiosk displays 
located in downtown, midtown and campustown. That 
collective effort has had tremendous results.

Through VCC board member, Laura Bleill, we were 
introduced to UI Admissions with a terrific discussion that 
lead to a new partnership with placing visitors guides at the 
Admissions Building, including maps in their new student 
welcome bags, participating in UI Summer Registration, and 
providing images and content for their website.  And we’re 
only getting started!

With a strategic initiative to increase Chinese tourism, we 
hosted a Chinese Tourism Roundtable on March 19 with 
various UI representatives to not only prepare for the 
recent Active America China Summit, but to broaden the 
concept of building that key market through collaborative 
partnerships.

On a personal note, I was fortunate to participate in my 
first round of Certified Destination Management Executive 
(CDME) sessions in Washington DC, and I look forward 
to continue building those connections nationwide, even 
worldwide. Add both attending the Governor’s Conference 
on Tourism in Chicago and working the IHSA State Wrestling 
Championships, it was definitely a wonderfully chaotic third 
quarter. Promise more to come in the fourth quarter!

Shout out to Leah Longueville for her wonderful work with 
VCC and we wish her the best as she moves on to another 
chapter.  And a huge welcome to Caitlyn Mooney, who 
started with VCC on February 12.

Thank you to our destination management partners and 
hospitality industry job force who support VCC efforts and 
we look forward to your continued involvement.  It takes a 
unified effort to invest in a destination’s economic growth 
and community well-being.  We are making good progress!  

Jayne DeLuce

NOTE FROM OUR CEO

VISITOR INQUIRIES

We collect data on how many information requests we receive via 
our various methods of communication: web, mail, email, phone and 
Welcome Center walk-ins.

*TICs (Illinois Interstates, Market Place Mall, Willard Airport, Illinois 
Terminal) are off-site locations where we distribute Visitors Guides. 
Additionally, Visit Champaign County weekly supplies local businesses 
with guides. This number reflects the combined amount of Visitors 
Guides distributed.

1st QTR 2nd QTR 3rd QTR

Web, Mail, Email 107 43 332

Phone 403 317 402

Welcome Center 78 62 50

TICs & Local Bus.* 17,012 9,868 8,116

Grand Total 17,600 10,290 8,900

Toast to Tourism Save the Date
Visit Champaign County will celebrate the impact of travel and 
tourism on the greater Champaign County area at the annual 
Toast to Tourism on May 9, 4:00–6:00 p.m. at Pear Tree 
Estate. Nominations for the Tourism Impact Awards are open 
through April 11, with winners recognized at the event. For 

more information, and to submit nominations: 
visitchampaigncounty.org/toasttotourism. 

Welcome Caitlyn Mooney
We are excited to welcome Caitlyn 
Mooney as Director of Sales to the 
Visit Champaign County team. Caitlyn 
comes with significant experience, 

opening the Hyatt Place in downtown 
Champaign, serving as Director of 

Sales and Marketing for Decatur Hotel 
and Conference Center, and Area Director 

of Sales with Horve Hospitality Management. 
Caitlyn will focus on meetings, conferences, group and 
international travel. Join us in welcoming Caitlyn to the team!



3  |  April 2018  |  visitchampaigncounty.org

Here, There & Everywhere

40 NORTH UPDATE—UNTITLED
Over $20,000 was raised on Friday, February 23 at 40 North’s annual fundraiser, 
Untitled. This year’s theme, Invasion of the Arts, saw attendees showing up in 
retro sci-fi costumes as they celebrated arts & culture in the community. Through 
a variety of activities including a local art sale, pop-up escape room, and giant 
lite brite, the organization was able to raise funds to support operating costs for 
the year. Special thanks to title sponsor, Lodgic, who supported the event as well 
as announced their selection of local artists who will be represented in the new 
space. 

ILLINOIS GOVERNOR’S CONFERENCE
The Visit Champaign County team traveled to Chicago for the annual Illinois 
Governor’s Conference on Travel and Tourism, February 26–28. Over 
two full days, we attended keynote and breakout sessions focusing on 
trends in marketing and sales to drive traffic to our destination, while also 
staying updated on efforts by the Illinois Office of Tourism. The conference 
opened with the Illinois Excellence in Tourism Awards. We were excited to 
take home the award for Best Branding campaign in our budget category 
for our “Faces of Travel” campaign that ran during the 2017 National 
Travel & Tourism Week, May 7–13. During the week, various individuals 
representing the tourism industry were featured through video, welcoming 
visitors to the area. Thank you to all who participated in this campaign, and 
to all who welcome visitors throughout the year!

IHSA WRESTLING TOURNAMENT
The 2018 IHSA Boys State Wrestling Championships, held February 15–17, 
had another highly successful year! According to the State Farm Center, 
over 35.5K tickets were sold to the public. An additional 2,500 athletes, 
officials, staff and other VIPs were present for the competition, creating 
over $5 million in economic impact for the area. Visit Champaign County 
assisted with hotel accommodations, restaurant and attraction information, 
official’s reception, as well as welcoming visitors during the competition.

CMO SUMMIT
Terri traveled to Pittsburgh, March 4–7, to network and learn from fellow 
marketing professionals at Destinations International CMO Summit. 
This intense program brought together over 100 destination marketing 
professionals to hear from industry experts on trends, challenges 
and successes in promoting our destinations. There were numerous 
opportunities to interact with our peers in DMOs of all sizes, discussing how 
we each handle our various challenges. Terri left inspired and motivated by 
the tremendous work being done across the country.

DESTINATIONS INTERNATIONAL CDME
Jayne participated in a fantastic first round of Destinations International 
Certified Destination Management Executive (CDME) classes in Washington 
DC on February 8-12.  First two topics: Advocacy & Community Relations 
and Human Resources & Talent Development.  A new advocacy plan 
will be mapped out for VCC, in coordination with the VCC Advocacy & 
Community Relations Committee.
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SALES & MARKETING EFFORTS
ISAE Annual Convention 
Ryan and Jayne attended the Illinois Society of Association Executive’s Annual 
Convention, held in Springfield January 30–31. Over 500 associations mingled with 
destination organizations, attended educational breakouts, and networked over the 
two-day event. Visit Champaign County and our hotel partners dressed the part as 
U of I Marching Illini members for the themed event titled, “Half Time Show.” The 
convention was a major success as we walked away with many interested attendees 
excited to utilize the greater Champaign County area for upcoming conferences and 
meetings.

Active America China
Caitlyn attended Active America China held in Atlanta, GA, March 24–27.  Now in its 
tenth year, it is the only show in North America 100% dedicated to building inbound 
Chinese tourism. Tour operators who attend are from companies that are responsible 
for over 40% of all tourism to North America. Caitlyn had 24 appointments with 
operators focusing on educational or agricultural tour groups, with a goal to bring 
students to the U of I for summer/winter camps and gaining interest in our AgriTours 
itineraries.  Many operators were excited to learn more about the Amish tour 
experiences and technology tours, available through BlueWaters and Research Park.  
A number of educational sessions focused on best practices for marketing to Chinese 
travelers as well as clarifying how the Chinese outbound tourism market works. 

Connect Chicago
Caitlyn attended Connect Chicago March 5–6 in Chicago, partnering with the I Hotel 
and Conference Center.  This is the first time VCC attended, and Caitlyn found it very 
successful with 20 appointments from associations and companies located primarily 
in Illinois. Their main focus is to secure conference sites in the Midwest, making them 
ideal prospects for the Champaign County area.  Out of these appointments, Caitlyn 
will be inviting five for site visits in 2018.  There was much interest in our thriving 
downtown, easy accessibility, surplus of event space and hotel rooms, and of course, 
our exciting Midwest Living Greatest Food Town award!

HOTEL/MOTEL INFORMATION

1st QTR 2nd QTR 3rd QTR

Occupancy Rate 65.0% 54.3% 42.2%

Average Daily Rate $85.00 $91.79 $79.24

This data is collected and reported by STR®.

SALES NUMBERS
1st QTR 2nd QTR 3rd QTR

Meetings, Conventions, Sports BOOKED 19 21 12

Meetings, Conventions, Sports LEADS 42 23 76

Inbound Motorcoach & Other Leisure Groups 
BOOKED

4 1 4

Total Sales Contacts (Sports, Meetings, Group) 584 267 653

Events, Groups & Leisure Serviced 19 18 13

Trade Shows/Meetings Attended 2 1 3

Important note: These sales numbers reflect business generated 
by Visit Champaign County and are not representative of the entire 
Champaign County community.

Cream of the Crop Winners
The first round of winners for the new Cream 
of the Crop program were announced. This 
program aims to recognize front-line staff 
that make an impact in their place of work 
with a dedication to customer service and 
hospitality. This quarter’s winners include: 
Ben Morgan, Holiday Inn Express/Candlewood 
Suites Head of Maintenance (January); Allie 
Batson, Baxter’s American Grill Bar Manager 
(February); and Suki Ueltschy, Hampton Inn 
and Suites Housekeeping (March). Each of 
the winners received a certificate from Visit 
Champaign County as well as a gift card 
to a local business of their choice. Have 
you received great service in the greater 
Champaign County area? Nominate them at 
visitchampaigncounty.org/cream-of-the-crop.



5  |  April 2018  |  visitchampaigncounty.org

READER RESPONSE FROM ADVERTISING

1st QTR 2nd QTR 3rd QTR

383 429 462

Visit Champaign County advertises in various publications with 
lead generation campaigns that result in direct requests for 
information on Champaign County.

STORY COVERAGE

1st QTR 2nd QTR 3rd QTR

Placements 54 46 87

MEDIA CONTACTS

1st QTR 2nd QTR 3rd QTR

Releases Sent 3 3 9

PI DAY
When March 14 (3.14) rolls around the calendar, there’s a rush for pie! To celebrate 
this unusual holiday, Visit Champaign County generated a blog post featuring some 
of the best pie around the area, from the stunning pies at Hopscotch Bakery to the 
unexpected delicious slices at Po’Boys. Terri and Shea headed out to Lucky Moon Pies 
& More in Mahomet to learn about this small pie shop during a Facebook Live video. 
Owner Emily Kroner and her staff joined us on camera to showcase this adorable space 
and to highlight their offerings for the day. The video was viewed over 1.6K times, with 
many commenting on their love for this local offering. 

TOP  Social Media  POSTS

Instagram—Ebert Statue, 140 likes, 1420 impressions

“At Silvercreek, we felt like we definitely noticed a new 
push from customers we hadn’t seen before. We were 
very pleased with the results. Thank you for your 
efforts and organizing and putting this together. We 
look forward to doing it again next year.”—Allen Strong, 
Silvercreek Restaurant

“I wish Restaurant Week was longer. On second 
thought, no. I’m so full from eating out too much, ha 
ha! Great food though!” —Kathi on Facebook 

CHAMPAIGN COUNTY AREA RESTAURANT WEEK 
The second annual Champaign County Area Restaurant Week brought out thousands to 
dine in 24 local restaurants participating in this showcase of our culinary scene, January 
26–February 3. From Northern Indian cuisine to wood-fired pizza, patrons enjoyed a 
week full of special menus and discounts, discovering new lunch spots and date nights. 
Visit Champaign County promoted this event across a variety of channels including 
ChambanaMoms.com, Smile Politely, WCIA, ciLiving, Stevie Jay Broadcasting, Google 
Display ads and a new channel, Pandora Radio. Through this channel, we reached 
14,253 unique listeners, 50 of which booked hotels with another 3 booking a flight 
to the area. From January 1–February 3, the Restaurant Week webpage saw 41,370 
visits, up 206% from 2017, and the first day of the event, 10,738 people visited the 
website. Feedback from restaurants was extremely positive, many stating that they were 
unprepared for the volume, in some cases, running out of promoted dishes. We look 
forward to the return of this event January 25–February 2, 2019.

Twitter—Big Ten Gymnastics 
Tournament, 1 Retweets, 8 
Likes, 5.3K impressions

Facebook—Livability Top 
100 Places to Live, 20 
shares, 65 likes, 4.3K 
Reach
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OUR MISSION 
Advance the overall visitor destination experience for the greater 
Champaign County area, in collaboration with community stakeholders, 
to strengthen the local economy and quality of life. 

2017–2018 BOARD OF DIRECTORS 
Shayla Maatuka, Chair, Dodd & Maatuka
Rob Kowalski, Vice Chair, City of Champaign
Bryan Snodgrass, Treasurer, Busey
Jayne DeLuce, Secretary (ex-officio), Visit Champaign County
Laura Weisskopf Bleill, University of Illinois Research Park
Angie Brix, Champaign City Council
Mike DeLorenzo, University of Illinois
Richard Helton, Village of Savoy
Jesse Hines, Horve Hospitality Management
Max Mitchell, Champaign County Board
Annie Murray, Pear Tree Estate
Derek Peterson, Allerton Park & Retreat Center
Tracey Pettigrew, CU Mass Transit District
Jody Quiram, Gordyville USA
Dennis Robertson, Market Place Shopping Center
Rachel Storm, City of Urbana

VISIT CHAMPAIGN COUNTY TEAM
217.351.4133 | 17 E. Taylor St., Champaign, IL 61820

Jayne DeLuce, President & CEO
Terri Reifsteck, Vice President of Marketing 
Caitlyn Mooney, Director of Sales
Ryan Reid, Director of Sports & Special Events
Shea Brunson, Communications Manager
Jen Peddycoart, Office Manager
Leslie Lundy, Finance Manager
Brooke Mayer, Customer Service Assistant

VISITCHAMPAIGNCOUNTY.ORG   WEB STATISTICS & FIGURES

WEBSITE REPORT
146,852 Visits (73% increase)
265,806 Page Views (90% increase)
80.7% New Visits
1.81 Pages/Session
01:29 Avg. Length of Visit 

TOP VISITED PAGES
Champaign County Area Restaurant Week
Must-Stop Foodie Spots Blog
Cool Music Blog
Calendar of Events
Local Beer Tour Blog

VISIT CHAMPAIGN COUNTY PARTNERS
FOUNDING PARTNERS
City of Champaign

PLATINUM PARTNERS
University of Illinois

GOLD PARTNERS
Busey :: Champaign County
City of Urbana :: Village of Savoy

SILVER PARTNERS
Illinois American Water :: Parkland College 
Village of Rantoul

BRONZE PARTNERS
Carle :: Village of Mahomet :: Village of St. Joseph
Urbana Park District

REGIONAL PARTNERS
Allerton Park & Retreat Center 
Monticello Chamber of Commerce :: Arthur Area Tourism Council 

HOTEL PARTNERS
ORANGE PARTNERS: Best Western Monticello Gateway Inn
Eastland Suites & Conference Center :: Hawthorn Suites by 
Wyndham :: Hilton Garden Inn :: Hyatt Place :: I Hotel & 
Conference Center :: Illini Union Hotel 

BLUE PARTNERS: Best Western Paradise Inn :: Candlewood 
Suites :: Comfort Suites :: Country Inn & Suites :: Courtyard by 
Marriott :: Drury Inn & Suites :: Fairfield Inn & Suites 
Hampton Inn :: Holiday Inn Express :: Home2 Suites by Hilton 
Homewood Suites :: LaQuinta  :: Residence Inn by Marriott  
TownePlace Suites by Marriott :: Wingate by Wyndham

For information on our Tourism Industry Partner Program and 
how you can support our mission visit: 
visitchampaigncounty.org/partners

5,162 Followers

5,511 Followers

2,987 Followers

SOCIAL MEDIA

Visit Champaign County Foundation Charter Partners
Adams Outdoor Advertising* :: Don & Suzi Armstrong of Northwestern Mutual* :: BankChampaign* :: Barefoot Lizard, Inc.* :: BPC* :: Carter’s Furniture*  
Champaign Park District :: Champaign-Urbana Mass Transit District* :: ciLiving from WCIA* :: Clifton Larson Allen* :: Cozad Asset Management* :: Jayne & Joe 
DeLuce* :: Marci Dodds* :: The Downey Group* :: Farnsworth Group* :: First State Bank* :: FRASCA International* :: Gordyville USA* :: Hickory Point Bank & Trust* 
:: Illini Fire Service LLC* :: Rob & Jennifer Kowalski :: Market Place Shopping Center :: Martin, Hood, Friese & Associates* :: Martin One Source* :: McDonald’s*  
Midland States Bank* :: The News-Gazette, Inc.* :: Pear Tree Estate :: RE/MAX Realty Associates* :: Robeson Family Benefit Fund* :: David B. Sholem of Meyer Capel 
Law Offices*  University of Illinois Community Credit Union* :: UpClose Marketing & Printing* :: Urbana’s Market at the Square* :: V. Picasso/Willow Creek Farm*

*2016 Charter Partner


